I am an avid radio listener and my listening time is spent mostly on local
radio stations with 20% of my time on listening to satellite stations. I am
also a businessman and when my competion steps up and trys to take over some of
my business I take the opportunity to grow my business to provide better service
to my customers so that they do not want to do business with my competion. T
don't go and cry to the federal government!! XM radio has the right to expand
its market share by providing local programming. The NAB needs to grow up and
deal with their competion directly by providing a better or a new service.Thanks



